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The Context

Customer desires and
trends change instantly.

They constantly want
something more, new, and
now!



The Context

To keep up, online vendors
are forced to use a

plethora of tools to
monitor what works and
adapt their offering.



How can vendors put
the right product

in front of the right
client?



The Problem

How can vendors
interpret effectively
client behaviour and
implement a winning
selling strategy?



The Solution

Thanks to our cutting edge
technology we have turned
the product recommendation
game on its head.

Good-bye cookies.

Say hello to

contextual buying factors.



The Solution

Our Dashboard integrates the
critical features & data
vendors seek to help them
make better decisions

& sell more



(¢> meteosales

Advanced Dashboard & Analytics

In Store solutions
Marketing Automation
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How it works

. Why atmospheric conditions?

“..atmospheric conditions

influence buying behaviors

and can count for up to

40% of sales..”

The Importance of Weather for E-Commerce Orders Forecasting
[2019 Report]



WHAT DOES THIS MEAN

§ Our preferences for products and features
can change with atmospheric conditions

CLOE ® BRIGHTON, UK



HOW WE DELIVER INDIVIDUAL PRODUCT RECOMMENDATIONS
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(CONTEXT-SPECIFIC
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MeteoSales ADDS more specific & dynamic
product recommendations while REMOVING cookies



How it works

THE SYSTEM IS ACTIVE, IT LEARNS AND SELF-OPTIMIZES

E—— [ The most successful

m User interactions & products are prioritized
preference are ==
qnqused USER DATA
A/BTEST DATA

RECOMMENDED [N @
PRODUCTS

\_ NEW RECOMMENDATION

Next time the same conditions apply a
better recommendation of most
successful products will be suggested

CLIENT



How it works

Product recommendations are

just the tip of the iceberg...

...there is A LOT more under the surface to

Check, Track & Manage.

Things can easily slip

Out of View & Control

sut don tworry... we 've got things covered...
-’
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Monday, May 09, 2022 Tuesday, May 10, 2022 Wednesday, May 11, 2022

MIN MIN MiIN
13°C 1°c n<c

First Time Purchase Product =

Multi-domain
¢ (25 meteosales —

PAGEVIEWS SESSIONS VISITORS

12,249 3,948 3,433

RFM MATRIX

Heatmaps Heatr

& HomePage

 Collecting data

TOTAL SOLD AVERAGE SALES VALUE CONVERSIONS

€3885.40 €111.01 Logged 4
Not logged 31

— CUSTOMER NAME USER TOTALORDER CITY COUNTRY CONDITIONS

= Rina Seroni Logged €89.00 SanMartino dall'zzzi=amttatiamttas s sS
Team Management

REAL TIME SALES

DENI 504D

COSTAS

I l‘ R & Y, Most Products Sold by Days [ For details see Annex A1- A4 ]

User Behaviour Tracking

Designed with @ by & for experts of online selling



First Time Purchase Product

Online vendors learn a lot from which products lead to the first purchase of a client

Profile clients by the First
Product they buy
E 1TPP , il

First Time Purchasec Product

Which Products ‘open the
gates' of buylng? Show‘ 10 v‘entries Search:\

States
product ny totals

@ Filetto di
Chianina

@ Fiorentina di
Chianina oL
® Hamburger di (- What conditions favour
& B s S which 1TPP?
Chianina
@ ChampagneE...
18.4% S0E% @ Prosciutto di Ci...

@ Bistecca Black...
@ Bistecca Prussi...

@ Bistecca di Chi... ' Chn 9  €813.00
-

@ Hamburger di...



Recency, Frequency & Monetary Matrix

Remove segmentation guesswork & find your best clients

Who are the VIP clients?

CLL e

Recency, Frequency and Monetary Matrix made easy

One time purchase VS
repeat buyer —
Show‘ 10 V}entries Search:‘

Recency

@ 2022-05-04 <
@ 2022-05-03 orders totals Details

@ 2022-05-05

@ 2022-05-06 .
@ 2022-05-07 nadia zanella Who drives
@ 2022-05-08 most revenue?

. 6 days
Paolo F S 1 €162.00
aolo Fracassi o @

A dave

Tell your most relevant customers from the crowd and optimize marketing activities



Heatmaps

Visual representation of where users hover and click

Where do users concentrate and navigate?

Heatmaps Heatmap

3 HomePage

+ Collecting data

Which banners work best?

DENT 04D SPFCA
alv, ]’A YD IS -hAr"NA
IN R& Q O"

Know what content works bestto capture & direct attention

What catches the
users’ eye?

Pl



Video replays

See real user behaviour playout infront of your eyes

®« Replay

11 Italy Lamezia Terme
Since 9 May, 2022

EDIZIONE REFRIGERATA GRATUITA IN 24H
PER ORDINI SUPERIORI A 80€

e WMACELLER/4
How many times do they PESCAOLA -

open product pages?

20,00€ - 57,00 € 18,00 € - 49,00 € How do users na‘,Igate
=3 & scroll content?

> ° 2 ax 8x & skipinacive

Know how users interact with product recommendation sections



How it works

ALSO IN THE KIT:
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GOAL TRACKING UPTIME CHECK
SET GOALS AND TRACK PROGRESS DOUBLE CHECK IF SYSTEMS ARE

DOWN WITHOUT

. SR
' COUPON |

CUSTOM REPORTS COUPON
TRACKING

R ~ T -~ O -
Ve MNEe & IVIONEe

BACK-DATA

LEVERAGE PREVIOUS KNOWLEDGE
WITH PAST DATA ANALYSIS

//,$

MARKETING
AUTOMATION
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How it works

One more thing...

OMNICHANNEL

Let’s go back to the physical world...

21



o
What has sold in !
what condition?

WEATHER
FORECAST DATA

Data from the digital realm can
contribute in real world applications

Recommendation

ForecastReport

DAY BY DAY

(FOR EACH LOCATION)

Y
V)
SUPPLY CHAIN OPTIMIZATION \
Y
v )
MERCHANDISER SUPPORT




Write for me

Select Category

S0y lotion

i Promotional banners

Asmond Mik Lation

Tone
How the 83 should souse

Normal
Cerchi un'opzione naturale e vegana per le tue esigenze di cura della pelle? Non
cercare oltre |a nostra lozione al latte di mandoria! Realizzata con vere mandorle e
altri ingredienti naturali, questa lozione & perfetta per tutti i tipi di pelle. E inoltre
privo di solfati, parabeni e ftalati. Allora perché aspettare? Ordina oggi la tua lozione
al latte di mandorlia!

Product Page Copy
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COMING NEXT

. BRIGHTON °
(home)

. LONDON
(work)

PRODUCTS .

—~— *

: :
LOCAL WEATHER
DATA

meteosales -

The same data that drives product
recommendations on digital touchpoints drive
recommendations in real world stores




Integrations

A Google Ads
HubSpHt =
‘=‘ Newsletter
4
Additional A% zendesk
functionality

salesforce




Client Benefits /increaseinsates

€39.3k

Preliminary results of total
sales on eCommerce
based on real client data

FROM +70%
C;} TO +T|O%

Meteo Sales
€16.1k Instqllation ____________________
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/ \ Projection based on
€6.3k . ' previous months and trends

.this in the first 100 days and with little marketing effort



CEO and CTO
eCommerce specialist
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\ eCommerce
| Management
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